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that Iowa received her first creamery in 1871. A Mr. Van Dusen, after a special visit to the New York market and certain creameries, impressed a friend, Mr. John Stewart, with the idea of a plant which was put up immediately for the purpose of reaping the 2o-cent premium above the price of farm butter. These men saw clearly the possibility of receiving cream instead of every description and quality of farm butter and making a superior product from which large profits later resulted.
The introduction of the creamery system into Iowa was delayed ten years because a Mr. Van Dusen did not decide earlier to investigate the possibilities for improvement. Subsequently the farmers of Iowa delayed another ten to fifteen years in starting their well-known cooperative creamery movement because it took that length of time for them to discover what government investigation could have shown in one year. It took all this time for them to realize that far higher returns could be obtained by a cooperative creamery system than by making farm butter or by selling their cream on a level with farm butter prices to private middlemen.
The expansion of the dairy industry was rapid following this discovery by farmers. The following is a typical report of the decade 1887-96 to the Iowa Agricultural Society:
"Most of the creameries are being bought up and run on the cooperative system by the farmers themselves." 1 This indicates the response which attends any program of constructive research in the field of marketing economics. The ideas discovered by the haphazard investigation of an Iowa butter dealer introduced the system into the state. A definite policy of constructive research by the government could have introduced the system much earlier with great financial benefit to the state. Similarly, government investigation might have shown which agency would probably have given the greatest
i Iowa Agricultural Society, 1893, Delaware County, p. 272.